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The Janus Factor

Wy is it that at times profits come easily, while at other times
yvour irading netz only red ink and frustration? Have yvour trading
methods changed, or has something about the market environment
changed your odds for success? In this seminar, Gary Anderson
introduces you to The Janus Factor, the single most powerful influ-
ence on your trading results. The markel shifts back and forth be-
tweean two modes and only one will offer traders a consistently
favorable risk/reward. In this seminar, vou will learn how 1o tell the
difference. Whether you are a new frader or a seasoned pro, learm
to handicap vour odds for success from market to market and when
to cut back or stay out or whan to double down. Gary will teach you
how to find the market's high-probability sweet-spot and how to
avoid low-probability trades. Finally, learm o compute The Spread,
the ultimate guide to risk-management.

Biography |

Gary Anderson I8 a principal of Anderson & Loe,
a ten-yaar-old firm providing technical consulting to an
international clientele of professional money manag-
ers. Gary is the publisher of TradersBootCamp.com,
an online educational trading course. His articlas have
been published in Technical Analysis of Stocks and
Commodities and his work has been featured in
Barron's.
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1. Introduction

THE

JANUS FACTOR

1. A POWERFUL MARKET FORTE
2. HEW TOLS,
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2. Offense and Defense

Risk involves loss, or, more
precisely, the probability of loss.

Because the probability of loss

is greastest when markets are
falling, the defensive qualities of
a stock are most severaly tested
during periods of market
weakness, when the risk of loss
Is most acute.
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Rising markets are risky, too.

If a stock eannot score as the
market rises, It subjects the
traderto anotherrisk. .. lost

opportunity.

Since the risk of lost apportunity
is greatest as the market rises,
offansive strength is best
measured as the market
advances.

Relative Strength
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bench'mark a standard
or point of reference in
measuring or judging
quality, value, etc.

Wahsiar's Dactlonany

The benchmark is the
opposition, the other team.

To do well on defanse, a
stock must retreat less than

the benchmark during
periods when the
benchmark declines.
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3. Charting Offense and Defense

!‘.trni'rgtr Defénse é Weaker Defense

»

70 80 80 100 110 120 130
DEFENSE

To beat the benchmark
offensively, a stock must
out-perform the benchmark
as the benchmark rises.
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4. Feedback Systems

Feedback System

Market Bvemts Traders' Response
{Inaul Qutput)

Two Sorts of Feadback

* Positlve Feadback

Amplified Audio Screaech
Thermomciaar Bamb

* Negative Feedback
Thermastat
Ergine Gover nor
Predator-Proy

Positive Feadback = Acceleration
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Negative Feedback = Stable [Cycle)
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Positive Feedback |

!
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5. Universe
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6. Expanding and Contracting Markets

Expansion and
Contraction Create
Two Distinct
Market Environments
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Positive Feedback = Acceleration
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Leaders varsus Laggards:

Leaders versus Lapgards

Leaders versus Laggards.
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7. Tactics
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RULE #1

Always Trade The
Strongest Stocks In A
Rising
Strength-Following
Market

Contracting Markets
are
Contrarian

Markets

Contrarian Markets
are driven by

* Trizders el into strength and buy
wnlef-oaut Lxygards

* Capital Rowrs tram steengih fo weakness

* Tradimg s useashy range-tound

* Flows are Turbuobent, unps cdictalbile
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Negative Fesdback = Stable [Cycle)
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Contrariagn Tactics

= Focus o ol ol Lo looparnilds

* TWowined ol of Lane bas

* et bought-rversold indicalions ane
mare impartaEy than relate strengih

¢ Scowcrly preqninem

* Take pralits
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The Teug Natare of Contrarian Markets
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The Most Profitable
Contrarian Tactics

o B Dee Lo st

* Take awadcation
*Waich TV

# [eredap a laobisy
* PlLw weilh flie kids

RULE #2

Do Not Trade

Contrarian
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8. The Spread

The

Spread

To Calculate The Spread

1. Calculste Ralgtive Strangth (100 daye) of
aach target in e Universe

2-Group shacks by R (MW .of S5 of the DELY

3. Average NEXT 5days’ performance (days
10105  tor sach group

4. Subtract SE (Weaker ) groups’ averags
pacformance from M Sironger) groups’
AVErBGe perfarmance

5, Cumuipbe dadly difference oved lime.

The Spread
13Years

SEEAT HOEHE AW, LG
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Strepgih-Folosing Markets
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EXCEPTION TO RULE §2

Only Trade Rising
Contrarian Markets

After Major
Consolidations Or
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9. Think Strategically

Think Strategically!

Consider Three Trends:

1. The Spread
2, Leaders
3. Laggards

Spread Up

1. Laaders Up: Buy Leaders
2, Laaders/Laggards Dn: Short Laggards

Spread Down

3. Laggards Up: Buy Laggards ™
4. Leaders/Laggards Dn:: Short Leaders

31
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Trader's Boot Camp

A Complete Online Course in Trading

www.tradersbootcamp.com
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We hope you enjoyed this

LIVE @ W%

Personal Workshop Presentation

For more information about (Gary Anderson) and
other LIVE@TAG products please visit our
online store at:

http://www.store.ino.com

Ino.com

LIVE@TAG isadivision of INO.com, theworld's
leading website for stock, futures and options traders.
Every business day INO.com provides thousands of
investors worldwide with FREE quotes, news, charts
and now, personalized portfolios.

Visit INO.com today and set up your very own FREE
personalized portfolio:

http://www.ino.com

Copyright Gary Anderson / INO.com, Inc.
All Rights Reserve


http://www.store.ino.com/
http://www.ino.com/
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